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STADA Key Figures

STADA KEY FIGURES

Key figures for the Group in € million m Previousyear +%
Group sales 2,139.2 2,115.1 +1%
- GenericsY 1,280.7 1,261.4 +29%
« Branded Products 8585 853.6 +1%
Group sales adjusted for currency and portfolio effects 2,167.2 2,100.4% +3%
« Generics? 1,2874 1,253.22 +3%
» Branded Products 879.8 847.1% +4%
Operating profit 178.1 223.7 -20%
« Operating segment result Generics! 195.2 177.7 +10%
« Operating segment result Branded Products 81.4 130.0 -37%
Operating profit, adjusted’# 294.4 283.8 +4%
- Operating segment result Generics?, adjusted?* 214.2 182.7 +17%
- Operating segment result Branded Products, adjusted* 152.8 173.2 -12%
EBITDA (Earnings before interest, taxes, depreciation and amortization) 3615 377.1 -4%
- EBITDA Generics" 255.8 233.2 +10%
- EBITDA Branded Products 186.2 211.8 -12%
EBITDA (Earnings before interest, taxes, depreciation and amortization), adjusted’# 398.0 389.4 +2%
« EBITDA Generics?, adjusted?* 264.9 232.0 +14%
« EBITDA Branded Products, adjusted?* 200.7 220.1 -9%
EBIT (Earnings before interest and taxes) 1789 2253 -21%
EBIT (Earnings before interest and taxes), adjusted®? 295.1 2853 +3%
EBT (Earnings before taxes) 1274 157.8 -19%
EBT (Earnings before taxes), adjusted?* 244.2 220.9 +11%
Netincome 859 110.4 -22%
Net income, adjusted®? 1773 165.8 +7%
Cash flow from operating activities 3335 311.7 +7%
Capital expenditure 189.7 177.0 +7%
Depreciation and amortization (net of write-ups) 182.7 151.8 +20%
Employees (average number calculated on the basis of full-time employees)’! 10,839 10,441 +4%
Employees

(as of the balance sheet date calculated on the basis of full-time employees) 10,923 10,532 +4%
Key share figures Previous year +%
Market capitalization (year-end) in € million 3,066.3 2,3279 +32%
Year-end closing price (XETRA®) in € 49.19 3734 +32%
Number of shares (year-end) 62,342,440 62,342,440 -
Average number of shares (without treasury shares) 62,256,532 61,637,621 +1%
Earnings persharein € 138 1.79 -23%
Earnings per share in €, adjusted®? 2.85 2.69 +6%
Diluted earnings per share in € - 1.79 -
Diluted earnings per share in €, adjusted? ¢ - 2.69 -
Dividend persharein € 0.727 0.70 +3%
Total dividend payments in € million 44.8" 43.6 +3%
Distribution ratio as a percentage 52% 39% +32%

1) Figures for the reporting year and the previous year include the non-core activity
“Commercial Business”, which was previously disclosed separately.

2) Sales of the previous year adjusted for currency and portfolio effects represent the
comparable basis which is relevant for the key figure of the current reporting year.

3) The deduction of such effects which have an impact on the presentation of STADA's
earnings situation and the derived key figures aims at improving the comparability of key
figures with previous years. To achieve this, STADA uses adjusted key figures, which, as
so-called pro forma figures, are not governed by the accounting requirements in accordance
with IFRS. As other companies may not calculate the pro forma figures presented by STADA
in the same way, STADA's pro forma figures are only comparable with similarly designated
disclosures by other companies to a limited extent.

4) Within the context of this annual report, adjustments in connection with the key earnings
figures generally relate to special items.

5) This average number includes changes in the scope of consolidation on a pro-rata basis.

6) Earnings per share will not be diluted in financial year 2016, because the share options
from the STADA warrants in connection with the Conditional Capital Increase 2004/1 expired
on June 26, 2015.

7) Recommendation.



STADA at a Glance

STADA AT A GLANCE
STADA BUSINESS MODEL

- Focus on products with off-patent active pharmaceutical ingredients in the health care and pharmaceutical market
« Segments
- Generics (59% share in adjusted Group sales)
- Branded Products (41% share in adjusted Group sales)
. Strategic success factors
- Orientation on long-term growth markets
- Comprehensive portfolio of generics including selected biosimilars
- Attractive-margin branded product portfolio with increased internationalization of successful brands
- Strong product development including well-filled pipeline
- Global sales structure with further internationalization potential
- Afocused acquisition policy
- Afunctional organizational structure with close-to-market sales companies
- Continuous cost optimization and efficient cost management
- Excellentand committed employees

STADA FINANCIAL YEAR 2016

- Reported Group sales increase by 1% to € 2.14 billion - Group sales adjusted for currency and portfolio effects
increase by 3% to € 2.17 billion

« Adjusted sales in the Generics segment increase by 3% to € 1,287.4 million

- Adjusted sales in the Branded Products segment record growth of 4% to € 879.8 million - further expansion of the
self-pay portfolio

- Reported key earnings figures
- Reported EBITDA records a decrease of 4% to € 361.5 million
- Reported netincome decreases by 22% to € 85.9 million

- Adjusted key earnings figures

- Adjusted EBITDA shows an increase of 2% to € 398.0 million

- Adjusted netincome grows by 7% to € 177.3 million

Strategic further development with numerous initiatives introduced to improve performance

« Fundamental change to reporting structures carried out - management by operating segments

Successful product development with a total of 665 product launches

« Selectedvalue-enhancing acquisitions to strengthen the Branded Products and Generics segments

Significant growth in the STADA share price of 32%

« Proposal to increase the dividend by 3% to € 0.72 per STADA share

STADA OUTLOOK

- Guidancefor2017
Group sales adjusted for currency and portfolio effects between € 2.280 billion and € 2.350 billion
Adjusted EBITDA between € 430 million and € 450 million
Adjusted net income between € 195 million and € 205 million
Ratio of net debt, excluding further acquisitions, to adjusted EBITDA at a level of nearly 3
. Strategic outlook for 2019
- Adjusted Group sales between € 2.650 billion and € 2.700 billion
- Adjusted EBITDA between € 570 million and € 590 million
- Adjusted netincome between € 250 million and € 270 million
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Letter to Shareholders from the Chairman of the Executive Board

LETTER TO SHAREHOLDERS
FROM THE CHAIRMAN OF THE EXECUTIVE BOARD

Dear Shareholders, Ladies and Gentlemen,

2016 was, in many ways, a year of transformation for STADA. You, the company’s shareholders, elected a new Supervisory Board
at what was, for all intents and purposes, a contentious Annual General Meeting. At the same time, you expressed confidence
in the Executive Board’s ability to initiate a comprehensive strategic development of the company - the fundamental principles
of which we were able to introduce to you at the Annual General Meeting.

Inan economic and political environment that remains challenging, we took significant steps forward in the second half of 2016
in terms of the implementation of our future program that we have named “STADA Plus”:

« We have optimized the Group structure and since the third quarter of 2016 have been managing STADA under the
two core segments Generics and Branded Products.

« We have increased transparency with the new reporting standards and comprehensive internal and external bench-
marking. We have taken steps to ensure that we have an improved overview, greater accountability and, as a result,
successful management of the business.

« We have begun to consistently rid our portfolio of projects and products that, according to cost-benefit analyses, do
not make a sufficient contribution to operating profitability. This includes both changes to our sales structures in various
markets as well as the disposal of those businesses or products that are no longer in line with our strategic focus. Although
these measures had a negative impact on our net profitin 2016, they were nonetheless a necessary step toward consistent
and sustainable performance improvement.

. Thefocused internationalization of attractive branded products is another key measure that we introduced in 2016.
We have now identified seven branded products that we intend to roll out internationally in the coming years.

. Wearetaking a targeted approach to tapping into further growth markets. This includes intensifying our activities in the
attractive market for nutritional supplements which we succeeded in moving forward with the announced acquisition of
British branded product company Natures Aid in December 2016. In the Generics segment, we are pursuing a risk-averse
biosimilar strategy with which we are laying the groundwork for the market launch of four biosimilars for 2019.

« Aspartofourfuture program, we have streamlined our M&A strategy and applied a clear set of investment criteria.

« And, last but not least, we have initiated a cultural transformation in the company with which we will demand entre-
preneurship, knowledge sharing and an open dialogue while fostering performance and innovation in the company.

In the past financial year, STADA thus laid the cornerstones for a sustainably successful future. The already ambitions
medium-term goals for the year 2019 that we introduced in the summer of 2016 and for which we provided further details at
our Capital Market Day in October were an expression of the tremendous potential that can be found within your company.

STADA showed very sound development in this environment in the past financial year, even slightly exceeding all of the goals
for the year. We were able to increase both adjusted Group sales and EBITDA by 3% to € 2.167 billion and by 2% to € 398.0 mil-
lion respectively, adjusted net income increased by an even more impressive 7% to € 177.3 million. Both core segments, the
business with generics and the business with branded products, contributed to the strong result.

The business results show that we are on the right path with the further development of the corporate strategy and our future
program “STADA Plus”. In this year of transformation, we proved our ability to perform in a difficult environment and have already
been able to significantly improve our performance in key areas. STADA is moving forward - and taking giant steps on the path
to a sustainably successful future.

We would also like to make sure that you, dear shareholders, again participate to an appropriate degree in the good annual
result. We therefore recommend that the Annual General Meeting on June 8, 2017 propose a three percent increase in
the dividend to € 0.72 per share. This represents a distribution ratio of around 52% of reported net income, a continuation of a
dividend policy that has remained constant for decades.



Letter to Shareholders from the Chairman of the Executive Board

I would like to take this opportunity to thank all of the customers and patients around the world who have put their trust in
STADA's products and brands. You motivate us to do our best every day. But the foundation that allows us to make this per-
formance commitment are the employees of the STADA Group. The success of this company would not be possible without them.
I thankyou all for your tremendous commitment and for the contribution you make to the strong development of our business.
My thanks also go out to our new and former members of the Supervisory Board for their helpful and constructive cooperation.

STADA is on the right path, but we still have a long way to go. 2017 will be another year of transition for your company - but it
will also be a year of enhanced growth. To achieve this, we have intensified the work we are doing on our future program “STADA
Plus” and have defined further necessary measures to take advantage of additional potentials. We are concentrating on three
key levers:

« Further strengthening of the generics business: We are harmonizing the product and dosage portfolio and intensifying
our sales efforts in selected European markets with substantial growth potential.

« Further expansion of the branded products business: We are consistently aligning the organizational structure on
the branded products area toward a central management of our internationalization projects. Today, we have already
identified additional attractive branded products that to date have been mainly local champions and which we believe
can achieve major international success.

- Consistent cost management: We are optimizing our supply chain management as well as the procurement process and
organization. In addition, we have introduced a number of long term improvement measures with the goal of reducing
internal production costs. General and administrative expenses will also be reduced.

Together with the measures we already introduced in the summer of 2016, we have now, in this second step of our future
project, developed additional value enhancement potentials with which we want to achieve an even greater improvement in
profitability in the medium term than originally planned. We are thus making STADA fit for the future - irrespective of the current
structured bidding process that your company finds itself in.

Although there will be one-time burdens in the current and in the coming financial year from restructuring expenses for the
measures that have been outlined here, we are confident that we will also be able to deliver a further improved result in 2017.
We in the Executive Board anticipate a figure of between € 2.280 billion and € 2.350 billion for Group sales adjusted for currency
and portfolio effects, an adjusted EBITDA of between € 430 million and € 450 million and an adjusted net income between
€195 million and € 205 million. From a medium-term perspective, the Executive Board is also determined to increase STADA's
profitability, expressed in terms of the adjusted EBITDA margin, to around 23%.

Our future program “STADA Plus” is geared not only toward short and medium-term successes. The potential of our program
reaches well beyond the achievement of our growth and profit goals for 2019. Together we are working on a long term and
sustainably successful future for your company - on a new and even better STADA. The 125th anniversary of your company in
2020 is not only a symbolically decisive milestone for us. This welcome anniversary is a clear mission to define a viable vision for
the future of STADA and to determinedly develop the company in this direction - for the benefit of customers, employees and
shareholders.

We hope that you will remain loyal as we continue on this path!
On behalf of the Executive Board

Dr. Matthias Wiedenfels
Chairman of the Executive Board
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Overview of the Financial Year

OVERVIEW OF THE FINANCIAL YEAR

Five-year comparison in € million 2015 2014 2013 2012
Group sales 2,139.2 2,115.1 2,062.2 2,0039 1,8375
Operating profit 178.1 223.7 188.5 2483 202.1
Operating profit, adjusted 294.4 283.8 320.7 303.1 266.2
EBITDAY 361.5 377.1 418.8 382.6 323.7
EBITDA, adjusted 398.0 389.4 431.9 414.3 367.4
EBIT? 1789 2253 1903 252.4 2059
EBIT, adjusted 295.1 2853 322.4 307.1 270.0
EBT? 1274 157.8 124.7 1893 135.6
EBT, adjusted 244.2 2209 2533 240.7 2005
Netincome 85.9 110.4 64.6 121.4 86.5
Net income, adjusted 1773 165.8 186.2 160.6 1479

Financial year 2016 characterized by significant changes
The Group was able to drive forward significant changes in financial year 2016 in the context of the revised corporate strategy.

Reported Group sales increased by 1% to € 2,139.2 million in the reporting year (previous year: € 2,115.1 million). When effects
on sales resulting from changes in the Group portfolio and currency effects are deducted, adjusted Group sales increased by
3% to €2,167.2 million (previous year: € 2,100.4 million).

Overall, the earnings situation in 2016 was characterized by high special items, particularly through expenses in connection
with restructuring decisions. The changes to the corporate structure and resulting changes to reporting structures in July 2016
with which the company is moving away from regional responsibilities and towards central management of the Generics and
Branded Products segments, led to a series of structural measures, particularly in relation to personnel decisions, as well as the
revaluation of portfolio activities. As a consequence, the development of the reported earnings situation differed from
the development of the adjusted key earnings figures. Furthermore, the development of reported operating profit was signifi-
cantly influenced by negative translation effects that were attributable to a weaker Russian ruble and the increasing weakness
of the British pound sterling since the EU referendum.

Reported EBITDA decreased by 4% to € 361.5 million (previous year: € 377.1 million). Reported net income increased by 22%
to € 85.9 million (previous year: € 110.4 million). After adjusting the key earnings figures for influences distorting the year-
on-year comparison resulting from special items, adjusted EBITDA increased by 2% to € 398.0 million (previous year: € 389.4 mil-
lion). Adjusted net income grew by 7% to € 177.3 million (previous year: € 165.8 million).

The reported tax rate improved in financial year 2016 to 25.1% (previous year: 25.8%) The adjusted tax rate of 23.9% in the
same period was above the level of the previous year (previous year: 22.0%).

Positive development of the financial situation

The financial situation of the STADA Group recorded positive development in the reporting year.

As of December 31, 2016, the equity-to-assets ratio was 30.4% (December 31, 2015: 31.0%) and was satisfactory in the
opinion of the Executive Board. Net debt was reduced to € 1,118.2 million as of the reporting date (December 31, 2015:

€1,215.7 million).

The net debt to adjusted EBITDA ratio improved to 2.8 in financial year 2016 (previous year: 3.1).

1) Earnings before interest, taxes, depreciation and amortization.
2) Earnings before interest and taxes.
3) Earnings before taxes.



Overview of the Financial Year

The long-term refinancing of the Group as of December 31, 2016 was provided for by a five-year bond that was placed in the
second quarter of 2013 in the amount of € 350.0 million with an interest rate of 2.25% p.a. as well as a seven-year corporate
bond placed in the first quarter of 2015 in the amount of € 300.0 million with an interest rate of 1.75% p.a. Furthermore, as of
December 31, 2016, there were promissory note loans with maturities in the area of the beginning of 2017 until 2023 with a
total nominal value in the amount of € 709.0 million. In order to ensure a balanced financing structure, promissory note loans
are staggered in terms of their volume and duration.

Cash flow from operating activities improved to € 333.5 million in the reporting year (previous year: € 311.7 million). Free cash
flow increased to € 160.9 million (previous year: € 133.5 million). Free cash flow adjusted for payments for significant investments
oracquisitions and proceeds from significant disposals increased to € 243.0 million (previous year: € 212.4 million).

Changes in the Executive Board and Supervisory Board

On August 15, 2016, the long-standing Chairman of the Executive Board Hartmut Retzlaff resigned from his office as member
of the Executive Board with immediate effect. The employment relationship between him and STADA Arzneimittel AG was
ended with effect from December 31, 2016 by mutual agreement due to personal circumstances.” The STADA Supervisory Board
had already decided on a change at the company’s helm at an extraordinary meeting held on June 5, 2016, due to the serious
and likely long-term iliness of Mr. Retzlaff.? As a result, Dr. Matthias Wiedenfels was appointed as Chairman of the Executive
Board.

In addition, the process of reshaping the Supervisory Board ahead of schedule was completed in the reporting year? Dr. Martin
Abend, Dr. Eckhard Briiggemann, Dr. K. F. Arnold Hertzsch, Dieter Koch and Constantin Meyer were succeeded by Dr. Eric Cornut,
Rolf Hoffmann, Dr. Birgit Kudlek, Tina Muller and Dr. Gunnar Riemann as new shareholder representatives on the Supervisory
Board. Following the Annual General Meeting, the Supervisory Board elected Carl Ferdinand Oetker as its Chairman and
Jens Steegers as Vice-Chairman.

Revised corporate strategy to improve performance for the fundamental changing of the reporting structure

Inthe reporting year, the Executive Board agreed a revised corporate strategy and introduced numerous initiatives to improve
the performance of the Group and to increase the enterprise value in the long-term. As part of the program, untapped sales
potential will be leveraged, marketing expenses will be optimized, sales efficiency will be enhanced and cost of sales will be
reduced. The initiatives will also contribute towards meeting the goals for 2019, set in 2016.

In order to accommodate the growth strategy including central management of the segments, an increased internationalization
of the branded product portfolio and stricter cost controls, the Executive Board agreed a fundamental change to reporting
structures in financial year 2016. STADA had previously reported according to operating segment and market region. In accor-
dance with the changed reporting structure, the Group is now managed by the two segments Generics and Branded Products.
In the course of the change, the non-core activity Commercial Business was integrated into the Generics segment. As a result
the figures reported for the Generics segment for financial year 2016, as well as those for the previous year, include the non-core
activity Commercial Business, which was previously disclosed separately.

In the course of the strategic development, the organizational and sales structures are to be examined. The German business
activities, for example, are to be bundled and made more competitive to improve perception on the market and achieve sales
and cost advantages. In this context, STADA GmbH and STADAvita as well as STADApharm and cell pharm are to be merged. At
the beginning of the fourth quarter of 2016, the executive management of STADA GmbH and STADAvita as well as STADApharm
and cell pharm started negotiations with the Works Council on the details for a merger as well as negotiations on a balancing of
interests and a social compensation plan.

Strong product development with a well-filled pipeline

The STADA Group has strong product development and a well-filled pipeline. With the further expansion of the product
portfolio and the launch of 665 individual products worldwide in the reporting year (previous year: 578 product launches),
STADA once again proved the success of its development and approval activities.

1) See the Company’s ad hoc release of August 15, 2016.
2)See the Company’s ad hoc release of June 5, 2016.
3) See the Company’s press release of August 27, 2016.
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Overview of the Financial Year

In addition, the Group also made further progress in the area of biosimilars. In 2016, STADA was able to sign a contract with
mAbxience for the in-licensing of the monoclonal antibody Bevacizumab. STADA and its cooperation partner also received a
so-called “positive opinion” from the responsible European approval authority EMA for teriparatide at the end of 2016, before
approval was granted by the EU commission in the current financial year 2017.

In light of the well-filled product pipeline, the Executive Board expects to be able to continuously introduce new products to
the market in future. The focus here remains on generics in the EU. In the area of biosimilars, STADA will continue to pursue its
in-licensing strategy in order to further supplement its portfolio with seleted biosimilars.

Continuation of STADA's focused acquisition policy

Infinancial year 2016, the Group continued its focused acquisition policy of targeting organic growth through selected external
acquisitions. The focus remains on both the regional expansion of business activities as well as on the expansion and inter-
nationalization of branded products in particular.

In order to strengthen the Generics segment, STADA and the STADA subsidiary BEPHA Beteiligungsgesellschaft fiir Pharmawerte
mbH signed a contract for the purchase of the Argentinean generics producer Laboratorio Vannier in the fourth quarter of 2015Y,
with the purchase completed in the first quarter of 2016.

In addition, in the third quarter of 2016, the Serbian STADA subsidiary Hemofarm A.D. acquired a local product portfolio
primarily focusing on medication for the treatment of gastrointestinal disorders, to strengthen their position in the area of
consumer health.

Furthermore, STADA UK Holdings Ltd. also took over British branded products company Natures Aid Limited, a well-known
manufacturer of vitamins, minerals, food supplements and herbal products, in the fourth quarter of 2016.%

Proposal to increase the dividend

Despite the decrease in reported net income, in light of STADA's dividend policy, which has been consistent for decades, the
Executive Board is recommending to the Supervisory Board that a dividend in the amount of € 0.72 per STADA share is proposed
for financial year 2016 at the next Annual General Meeting on June 8, 2017 (previous year: € 0.70).2 This would represent a
dividend increase of 3% compared with the previous year, a total dividend payment of € 44.8 million (previous year: € 43.6 mil-
lion) and a distribution ratio of around 52% of the reported net income.

Guidance/Strategic outlook

In general, the Group’s future sales and earnings development will be characterized by both growth-stimulating and
challenging conditions. In light of the changed corporate structure and repositioned corporate culture, the implementation of
the numerous initiatives as part of the revised corporate strategy and the strategic success factors, the positive prospects are
however expected to prevail.

For financial year 2017, the Executive Board expects further growth. Group sales adjusted for currency and portfolio effects are
to be between € 2.280 billion and € 2.350 billion, adjusted EBITDA between € 430 million and € 450 million and adjusted
net income between €195 million and € 205 million. The Executive Board anticipates the ratio of net debt, excluding further
acquisitions, to adjusted EBITDA to be at a level of nearly 3. Detailed information on the guidance is included in the Group
Management Report of this Annual Report in the chapter “Report on Expected Developments”.

In the reporting year, the Executive Board approved medium-term growth targets.* In the current first quarter of 2017, the
Executive Board increased the strategic outlook for 20195 In accordance with this outlook, adjusted Group sales of between
€2.650 billion and € 2.700 billion are to be achieved in financial year 2019 (previously around € 2.6 billion). In terms of adjusted
EBITDA, the Executive Board expects a range between € 570 million and € 590 million (previously around € 510 million).
Adjusted netincome is to increase to between € 250 million and € 270 million (previously around € 250 million). The adjusted
EBITDA margin is to be nearly 22%. Cash flow from operating activities is to improve to between € 560 million and € 580 million.

1) See the Company’s press release of December 10, 2015.
2) See the Company’s investor news of November 21, 2016.
3) See the Company’s investor news of March 1, 2017.

4) See the Company’s ad hoc release of July 11, 2016.

5) See the Company’s ad hoc release of March 17, 2017.
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THE STADA SHARE

STADA share codes
STADA share codes
Identification numbers ISIN: DE0007251803, WKN: 725180
Ticker symbols Reuters: STAGn.DE, Bloomberg: SAZ:GR

Capital structure

As of December 31, 2016, the subscribed share capital of STADA Arzneimittel AG amounted to € 162,090,344.00 (December
31, 2015:€162,090,344.00) consisting of 62,342,440 registered shares (December 31, 2015: 62,342,440 registered shares?
with restricted transferability), each with an arithmetical share in share capital of € 2.60.

Capital structure of STADA Arzneimittel AG Dec. 31,2015

Issued shares 62,342,440 62,342,440

Significant increase in the STADA share price

In 2016, the STADA share price recorded very pleasing development with an increase of 32%. Although the share price closed
2015 at € 37.34, itamounted to € 49.19 at the end of 2016.

The relevant national comparative indices for STADA showed differing share price development during the course of 2016.
Whilst the German benchmark index DAX®2? and the MDAX®3 (that the STADA share belongs to) increased by 7%%* compared
with the previous year, the price of the Bloomberg Pharmaceutical Index® fell by 12%.

At the end of 2016, the market capitalization of STADA amounted to € 3.066 billion. At the end of 2015, it was € 2.328 billion.
Based on Deutsche Borse AG's index system, which only considers free float, STADA, in terms of market capitalization, took
place 20 in the MDAX®in 2016. In the previous year STADA had occupied position 21.

The average daily volume of the STADA share in terms of the trading volume at the XETRA® trading and the Frankfurt Stock
Exchange amounted to a total of € 13.0 million in 2016. In 2015, the average trading volume per day of the STADA share was
€11.6 million. Based on Deutsche Borse AG's index system, STADA occupied place 18 in terms of trading volume in 2016.
STADA had been at place 21 in this category in the previous year.

1) On August 26, 2016, the STADA Annual General Meeting resolved to eliminate restrictions
on the transferability of registered shares by means of a change to the Articles of Incorpo-
ration. The change to the Articles of Incorporation was registered in the commercial register
and thereby became effective on December 9, 2016.

2) DAX® is the index of Deutsche Borse AG, largely consisting of the 30 biggest companies by 4) Both developments relate to their XETRA® closing prices. XETRA® is the electronic trading
market capitalization and order book volume. system of Deutsche Borse AG.

3) MDAX® is the index of Deutsche Bérse AG for midcap companies, largely consisting of the 5) The Bloomberg Pharmaceutical Index is a market capitalization-weighted index of all

50 next-biggest companies by market capitalization and order book volume below the DAX®, companies involved in the pharmaceutical sector of the Bloomberg Europe 500 Index.

thus also including the STADA share. STADA is currently not part of the index.
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The STADA Share
STADA key share data 2015
Number of shares (year-end) 62,342,440 62,342,440
Number of treasury shares (year-end) 85,043 87,259
Average number of shares (without treasury shares) 62,256,532 61,637,621
Year-end closing price (XETRA®) in € 49.19 3734
High (XETRA® closing price) in € 50.42 37.42
Low (XETRA® closing price) in € 28.67 25.10
Market capitalization (XETRA®) in € million (year-end) 3,066.3 2,3279
Earnings per share in € 138 1.79
Earnings per share in €, adjusted 2.85 2.69
Diluted earnings per sharein € - 1.79
Adjusted diluted earnings per share in € - 2.69
Dividend per sharein € 0.724 0.70

100% free float with broadly based shareholder structure

As of December 31, 2016, approx. 34,000 shareholders held share capital of STADA Arzneimittel AG. Based on results of regu-
larly carried out analyses of the Company’s shareholder structure, STADA assumes that approx. 67% of STADA's shares are held
by institutional investors. The geographical distribution is as follows: Germany 48%, North America 22%, Europe
(excluding the United Kingdom and Germany) 18%, United Kingdom 9%, Unknown/Shareholders below threshold 3% and
Rest of World 2%.

Geographical shareholder structure (institutional investors)?

Unknown/Shareholdings below threshold 3% — — Rest of World 2%
United Kingdom 9% —

Europe (excl. UK, Germany) 18% —

Dec. 31,2016 — Germany 48%

North America 22% —

As of December 31, 2016, STADA held 85,043 treasury shares, compared to 87,259 shares which were held by the Company on
the reporting date of the previous year. As part of an employee share ownership program, STADA sold 2,216 of its own shares
in the reporting year at an average price of € 36.31.

In financial year 2016, the Group published all 27 of the received voting rights notices according to Section 26 of the German
Securities Trading Act (WpHG). The voting rights notices received by STADA can be viewed on the website at www.stada.de or
www.stada.com.

1) Recommendation.
2)Source: Orient Capital Pty Ltd.




The STADA Share

Directors’ Dealings

In financial year 2016 according to information available to the Company, STADA reported a total of five Directors’ Dealings in
the form of two sales and three purchases. On June 24, 2016, Luis Paul Retzlaff and Eliza Marie Retzlaff, son and daughter of
the then exempted from duty Chairman of the Executive Board Hartmut Retzlaff, each sold 3,000 STADA shares at a price of
€44.207 per STADA share, amounting to a total of € 265,242. In addition, Dr. Kudlek, Member of the Supervisory Board of
STADA Arzneimittel AG, purchased STADA shares at € 50.105 per share and a total value of € 10,021, on September 29, 2016
and on November 10, 2016 at a price of € 42.65 per share and a total value of € 8,103.50 and on November 11, 2016 at a price
of €42.274468 per share with a total value of € 9,934.50.

Key results of the Annual General Meeting

On August 26, 2016, the Annual General Meeting formally approved the activities of the Executive Board and Supervisory Board.
During their votes, shareholders followed most of the proposals made by the company’s management. As part of the share-
holders’ decisions, the dividend for financial year 2015 was raised by 6% to € 0.70 per share and the elimination of restrictions
on the transferability of registered shares was approved by means of a change to the Articles of Incorporation.? In addition, the
process of reshaping the Supervisory Board ahead of schedule was completed. Dr. Martin Abend, Dr. Eckhard Briggemann,
Dr. K. F. Arnold Hertzsch, Dieter Koch and Constantin Meyer were succeeded by Dr. Eric Cornut, Rolf Hoffmann, Dr. Birgit Kudlek,
Tina Miller and Dr. Gunnar Riemann as new shareholder representatives on the Supervisory Board. Following the Annual
General Meeting, the Supervisory Board elected Carl Ferdinand Oetker as its Chairman and Jens Steegers as Vice-Chairman.

1) See the Company’s press release of August 27, 2016.
2) The change to the Articles of Incorporation was registered in the commercial register and
became effective on December9, 2016.
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FUNDAMENTAL INFORMATION ABOUT THE GROUP

Group’s Business Model

Focus on the health care growth market with emphasis on the pharmaceutical market

STADA s an internationally active health care company organized as a stock corporation. The business model of STADA focuses
on the health care market and particularly the pharmaceutical market and is oriented towards one of the global growth
industries as a result. In the context of general growth drivers such as the global population increase, an aging society in
industrialized nations and further medical progress, numerous health care and pharmaceutical markets will continue to offer
high growth oppportunities, which are relatively independent from the market in future. With regard to costs and risks, STADA
deliberately does not conduct any in-house research on, or marketing of, new active pharmaceutical ingredients, but rather
focuses on the development and marketing of products with active ingredients free from commercial property rights, particu-
larly patents.

Share of Generics and Branded Products segments in STADA Group sales

— Generics 59.9%*" — Generics 59.7%*"

2015

— Branded Products 40.1% — Branded Products 40.3%

As part of the implementation of the revised corporate strategy, in financial year 2016 the Executive Board also agreed a change
to the corporate structure, creating clear areas of responsibility and greater transparency. In order to accommodate the growth
strategy including central management of the segments, an increased internationalization of the branded product portfolio
and stricter cost controls, management by business segments as well as a fundamental change to reporting structures were
agreed. The Group is now managed by the two segments Generics and Branded Products. STADA had previously reported
according to operating segment and market region. In the reporting year, Generics contributed around 60% and Branded
Products around 40% to Group sales. In light of the fact that Branded Products are subject to less regulatory intervention and
are characterized by more attractive margins than Generics, STADA intends to reverse these shares in future.

However, Generics will also continue to see growth opportunities in the pharmaceutical market. They represent a lower cost
alternative to the often significantly more expensive original products and consequently contribute to counteracting the sig-
nificant price pressure in individual health care markets. Furthermore, additional growth potentials result from the continuous
expiration of patents and other commercial property rights. Within Generics, biosimilars have further growth opportunities as
they can make a significant contribution towards cost reduction as a result of the cost intensity of biopharmaceuticals. As part
of the implementation of the revised corporate strategy, the Group will continue to expand in the Generics segment in markets
with relatively low penetration rates and to supplement the portfolio with selected biosimilars. STADA will in-license certain
biosimilars from highly specialized suppliers, as this is a lower-risk and lower-cost path (see “Product Development”).

1) Thefiguresin the reporting year and in the previous year include the non-core activity
Commercial Business, which was previously reported separately.
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Within Branded Products, which for STADA primarily comprises non-prescription products (OTC), prescription products (RX)
and discretionary prescription products (OTX), the Group is accelerating not only the expansion of the portfolio, but also the
increasing internationalization of successful brands. Overall, STADA relies on the advantages of a centralized portfolio manage-
ment structure.

Whereas generics sales focus on low pricing, branded product marketing focuses on specific product characteristics and, in
particular, the brand name.

Apart from the sales positioning, the two segments differ from one another in other areas such as the demand structure, growth
and margin expectations as well as the requirements of portfolio expansion and development strategies.

In the Generics segment, the requirements of the product portfolio are strongly oriented towards the regulatory structure in
the individual markets in which generics are sold. The product portfolio generally includes numerous dosage forms and
dosages for most relevant active pharmaceutical ingredients. The top five generics active ingredients in terms of sales in
financial year 2016 were Tilidin Naloxon, Atorvastatin, Pantoprazol, Epoetin zeta and Diclofenac. The eight largest markets in
this segment in terms of sales were Germany, Italy, Spain, Russia, Belgium, France, Vietnam and Serbia.

Top 5 Generics active ingredients

Change from
Active ingredient Indication group previousyear
Tilidin Naloxon Pain 43.6 +36%
Atorvastatin Elevated cholesterol level 24.4 +1%
Pantoprazol Gastric ulcer/reflux 22.4 +3%
Epoetin zeta Anemia 22.4 +11%
Diclofenac Pain/inflamation 20.6 0%
Total +12%

The eight largest markets in the Generics segment in terms of sales

Change from
in €000s previous year
Germany 308.0 0%
Italy 157.7 +6%
Spain 105.4 -1%
Russia 925 +11%
Belgium 90.7 -5%
France 819 +2%
Vietnam 69.1 +9%
Serbia 55.8 -24%
Total 0%
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In the Branded Products segment, the Group pursues the concept of the so-called “strong brands”, relying on high brand
awareness. In general, STADA covers all key indications in this area. In the reporting year, the top five branded products were
APO-Go¢, Grippostad®, Snupe®, Fultiume®, and Vitaproste. The five largest markets in this segment in terms of sales were
Germany, the United Kingdom, Russia, Italy and Vietnam.

Top 5 branded products
Change from
Branded product Indication group previousyear
APO-Go® Parkinson’s 66.6 +6%
Grippostad® Cold 43.7 +4%
Snup® Rhinitis 24.2 -19%
Fultium® Vitamin D deficiency 22.6 +10%
Vitaprost® Prostate disease 20.0 -8%
Total 0%
Thefive largest markets in the Branded Products segment in terms of sales
Change from
in €000s previous year
Germany 177.4 +38%
United Kingdom 175.4 +4%
Russia 150.1 -29%
Italy 439 +9%
Vietnam 36.7 +19%
Total +1%

STADA is not equally represented with Generics and Branded Productsin all countries in which it does business. Depending on
the sales focus, the Group is more active in regulated markets or in self-pay markets.

The key customer groups in the Group include patients and consumers, doctors, pharmacies and pharmacy chains, hospitals,
mail-order companies, buying groups, wholesales and other service providersin the health care market as well as cost bearers
in the form of public or private health insurance organizations. The sales focus is on different target groups, depending on the
individual market.

Operative positioning

In the course of the implementation of the revised corporate strategy, a change to the corporate structure including the afore-
mentioned new reporting structure was carried out in 2016. In accordance with the changed operative alignment, in addition
to the areas of product development, procurement, purchasing, production, quality management, finance, risk management,
compliance and corporate governance, sales and earnings responsibility in the individual countries as well as the correspond-
ing product portfolio are now subject to central management. With the fundamental reorganization, the Group aims to
optimally meet the requirements of the growth strategy.
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Product Development

Strategic and organizational orientation of development activities

Inview of the business model and strategic positioning, the STADA Group deliberately does not conduct any in-house research
for active pharmaceutical ingredients, but rather focuses on the development of products with active ingredients - generally
pharmaceutical active ingredients - that are no longer subject to any commercial property rights, particularly patents. One
focus of the Group-wide development activities is the development of Generics. In the area of innovative branded products,
particularly non-prescription drugs, such as nutritional supplements, STADA is continuously expanding its development
activities as a result of the increasing importance of this segment in the Group. In addition, within the branded products area,
STADA is targeting the increasing internationalization of successful brands. Additional growth opportunities existing in niche
markets and unregulated markets are to be taken advantage of through the introduction of innovative products.

Infinancial year 2016, STADA began a detailed analysis of its Generics portfolio. The objective is to reduce the complexity of the
existing portfolio, which is currently made up of around 18,000 product presentations, in order to reduce manufacturing and
marketing expenses. Marketing expenditure is also to be more strongly focused on profitable products.

Market readiness is at the center of development activities for new products. In the case of pharmaceuticals this usually involves
obtaining national approval from the responsible approval authorities in the context of differentiated, largely supranational
approval processes. In the majority of cases, STADA Arzneimittel AG, as the central development unit, prefers supranational - in
particular EU-wide - approval processes in order to achieve numerous national approvals of a product in different countries
nearly simultaneously. Approval procedures outside of the EU are carried out, if possible, on the basis of the EU dossier of the
individual products that are based on a standardized formulation. The international orientation of the development activities
also allows economy of scale effects to be achieved as a result of optimized batch sizes.

In the course of the long-term oriented Group-wide development activities, the Group is already working on the development
of generic products with potential launch dates beyond 2025. STADA generally pursues a “time and cheap to market” strategy
with the objective of launching new products not only at the earliest point in time, but also at the best possible cost of sales.

For the management of Group-wide development projects, STADA has central
project management with interface management which ensures the transparent
management of product development in the Group. Group-owned development 5-year development:
centers for internationally oriented projects are located in Bad Vilbel, Germany, Number of

and Vrsac, Serbia. In order to optimally manage development resources and close productlaunches
technological gaps, STADA also cooperates with external third-party developers
from Europe and Asia. In addition to in-house and third-party development, the
Group generally takes advantage of a global network of external development
partners, through which dossiers or approvals are acquired.

717
706

Development and approval strength

626

578

The high number of annual product launches shows the development and
approval strength of STADA. With the introduction of 665 individual products
worldwide (previous year: 578) the Group was able to prove this strength once
againin 2016.

The great importance of successful product development can be seen from the
4% share in sales (previous year: 5%) generated with products the Group intro-
duced in the last two years!?.

STADA has a well-filled product pipeline. This is also shown by the high number
of ongoing approval procedures as of December 31, 2016 totaling over
1,400 for more than 160 active pharmaceutical ingredients and active ingredient

2012 2013 2014 2015 2016

1) Reporting year and previous year.
2) Without products and sales from acquisitions.
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combinations for over 55 countries. This applies in particular to Generics in the EU. In addition, the Group conducts approval
activities also in markets outside of the EU where it has its own subsidiaries or is active in the export business.

STADA is also active in the area of biosimilars. The Group currently has two biosimilars on the market: SILAPO®, an epoetin
biosimilar, and Grastofil®, a filgrastim product. In addition, STADA has also in-licensed five further biosimilars - pegfilgrastim,
rituximab, teriparatide, adalimumab and bevacicumab - the latter in the reporting year. STADA and its cooperation partner also
received a so-called “positive opinion” from the responsible European approval authority EMA for teriparatide at the end of
2016, before approval was granted by the EU commission in the current financial year 2017. A significant delay is expected in
the approval for pegfilgrastim, as the European approval authority EMA had a different interpretation of one aspect of the results
from clinical data and has requested further clinical data. In light of the fact that this was no longer possible in the previously
ongoing approval procedure, the license partner Gedeon Richter and STADA agreed in November 2016 to withdraw the
approval application for pegfilgrastim. Following successful completion of the data collected, Gedeon Richter and STADA
will resubmit the approval application.

Expenses for research and development costs

The research and development costs amounted to € 65.1 million in financial year 2016 (previous year: € 65.0 million) (see “Eco-
nomic Report - Course of Business and Net Assets, Financial Position and Results of Operations - Results of Operations -
Earnings Development of the Group”). Since STADA is not active in research for new active pharmaceutical ingredients due to
its business model, it is only a matter of development costs. In addition, the Group capitalized development costs for new
productsin the amount of € 28.4 million in the reporting year (previous year: € 26.1 million) This corresponds to a capitalization
rate of 30.4% (previous year: 28.6%). Amortization of capitalized development costs in 2016 amounted to approx. € 8 million
(previous year: approx. € 8 million).
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Procurement, Production and Quality Management

Centralized needs planning as well as high flexibility and continuous cost optimization within the supply chain
and pharmaceutical production

Overall, there are three so-called supply chain hubs in the Group at the locations in Bad Vilbel, Germany, Vrsac, Serbia, and
Moscow, Russia. These are managed through STADA Arzneimittel AG and are where the centralized needs planning is carried
out for selected top products in the Group.

The Group principally has a high level of flexibility and pays attention to continous cost optimization in the supply chain and
pharmaceutical production. As a result of the comprehensive product portfolio of more than 800 active pharmaceutical
ingredients and approximately 18,000 product packagings sold by the Group, each different in terms of its active ingredients
and/or quantity of the active ingredients and/or dosage forms and/or package sizes, STADA makes use of an international
network of internal and external resources for the supply chain and pharmaceutical production.

As a result, the Group generally does not produce any raw and auxiliary materials necessary for pharmaceutical production
itself, but instead sources them primarily from low-cost suppliers from low-cost countries, particularly in Asia. In financial year
2016, STADA had procurement offices in Shanghai, China, and in Mumbai, India.

Where STADA has products produced in the context of contract manufacturing, the company is dependent not only on the
global development of the purchase prices for the necessary raw and auxiliary materials, but also on the supply prices to be
negotiated with the contract manufacturers. The Group involves suppliers in the risk of margin losses due to falling selling
prices as much as possible. This occurs, for example, by using price escalation clauses in which procurement prices are linked
to selling prices, subsequent negotiations or the agreement of special procurement prices for special sales volumes, such as
volumes that are put out to tender by public health insurance organizations in the context of discount agreements.

In terms of the production processes, in financial year 2016 the Group continued to concentrate on its own locations, in line
with the policy started several years ago. As a result of the gradual assumption of production volumes from contract manu-
facturing and the shift of production volumes within Group-owned production facilities, around 75% of the Group-wide
production volume is now manufactured in low-cost countries. Overall, as part of the concentration process and the flexible
“make or buy” approach, the Group benefits from both structural cost advantages resulting from the use of locations in low-cost
countries, and the higher capacity utilization and associated decline in unit prices.

In the reporting year, the STADA Group had 16 production locations, of which those in Germany, the United Kingdom, Russia
and Serbia were the most important.

Adequate annual investments are made to ensure that all Group-owned production facilities and test laboratories are maintained
at the level required by legal stipulations and technical production considerations. In the reporting year, investments in the
expansion and renewal of production facilities and plants as well as test laboratories amounted to € 22.6 million (previous year:
€32.2 million).

Highest quality and safety standards

Asan international health care company, STADA always has high requirements for the quality and safety of its products. These
requirements apply to the quality of raw materials, products, services and working conditions. The Group-wide control
management is carried out centrally through STADA Arzneimittel AG.

In the context of regular and comprehensive audits, the Group-wide quality management reviews the quality standards set by
the Group, some of which far exceed the legal requirements, not only at its own production sites, but also in the facil